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FY23 Quick Facts

Homes

Content Sustainability

Individuals Enterprise & Adex

5.5m (69%)
TV households
(Penetration)

72%
Share of  
TV viewership

RM98.20
ARPU

1.1m
Connected STB

10,300
Content hours 
produced

5%
GHG emissions

110,000
On Demand titles

1,182 tCO2e
Carbon avoidance in 2022

660m
On Demand shows 
streamed

5m
Students reached annually through
Astro’s educational content

RM308m
Local content 
investment

8,000
Hours of public service 
announcements aired

Financials

RM3.8b
Revenue

RM259m
PATAMI

RM784m
Free cash flow

3.0 sen
Dividend per share

1.0m
Linked customers on Astro GO

8,900
Commercial customers

17.7m
Listeners weekly on FM radio 
and online

34%
Share of TV adex

8.4m
Monthly unique visitors across our 
digital brands

73%
Share of radex

3.3m
Registered customers on Go Shop

2%
Share of digidex


