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FY26 Quick Facts

5.2m (63%)
TV households 
(Penetration)

RM94.30
ARPU

71%
Share of TV 
viewership

918,000
Connected box MAU

Home Individuals

524,000
Astro GO MAU

16.2m
Weekly radio listeners 
(FM and online)

920,000
Sooka MAU

144m
Total digital audience

9,100
Enterprise 
customers

73%
Share of radex

22%
Share of TV 
adex

2%
Share of 
digidex

11,600
Content hours 
produced

17.8b
Connected box 
minutes streamed

Enterprise & Adex Content

80,000
On Demand videos

18.9b
Total video views across 
Pay-TV, Sooka, NJOI

RM2.8b
Revenue

RM459m
Free cash flow

2.9x
Net debt/EBITDA

RM63m
PATAMI

6.8%
GHG emissions 
reduction 
(Scope 1 and 2)

20,000 
Volunteer Hours 
(since FY24)

1,412 tCO2e
Carbon avoidance 
in FY26

13,881
Voice for Good 
hours

Financials Sustainability


